
Identity 



MISSION

Helping ambitious professionals 
to overcome the limitations their 
minds, access their greater 
Potential rise within every area 
of their lives.



VISION

Global Impact

Bridging the gap between 
personal development and 
career advancement



VALUES

• People - Are our greatest asset.

• Process - Realization, intention, strategy & execution.

• Performance - High Level execution, from half-stepping 
to high-achieving.

• Profitability - Transformation breeds exponential 
increase. When clients identify ways to create more 
opportunities for themselves, they produce wealth in all 
aspects of their lives.



PHILOSOPHIES

Every problem comes with a solution.

Excellence is a practice

Effort earns equity.

Embody the work.

Establish yourself first.



FRAMEWORK 

Realization – shift paradigm

Intention – shift pathway

Strategy – shift process

Execution – shift progress



Realization 

Shift Paradigm

Realization is the act of becoming fully aware of 
something as a fact, to understand clearly and 
distinctly. The first step in the process of change is 
acknowledging that a particular set of beliefs or 
behaviors are hindering growth within your personal 
and/or professional life.



Intention

Shift Pathway

Once you have experienced a shift within your 
paradigm's and shifted your perspective, you will be 
inspired and motivated to make better decisions. 
Setting you intentions will help you to align your ideas, 
attention and actions with your desired outcomes.



Strategy

Shift Process

Setting and maintaining aligned intentions will be 
supported by creating a process and a standard that 
you will use to measure your success. Strategy 
provides you with more than just a clear path to the 
vision but also a plan that will support you in seeing it 
through.



Execution

Shift Progress

Coaching is designed to help you to determine your 
current vs. preferred reality and guide you through a 
process that supports you in taking action in the 
direction of your goals. The success of our program is 
measured by our clients successfully formulating 
habits that breed long-term positive results.



Who are you?

Knowing the company’s mission is important but knowing your 
personal mission as a coach is imperative. Your identity of self is 

already your decision-making authority. Shifting the identity to align 
with the ultimate vision that you have for your life is the only thing 

that will help you to achieve that vision.

'If I didn't define myself for myself, I would be crunched into other people's fantasies 
for me and eaten alive.’ –Audre Lorde



Facts Tell
Knowing the facts about your business and

industry positions you as an expert

Stories Stories
Your personal story and reason why you do this work is 
what makes people buy into your mission and want to 

become a client or push the mission forward even further 
for you.



What story are you telling?
It’s important to get clear about the message that you 

want to articulate to your potential client,
partner and general audience.



Construct a powerful story by 
following these steps:

1. Be authentic
2. Keep it simple
3. Explain why your brand exists
4. Connect with audience – pain points
5. get others bought in to tell your story



What’s your mission and vision?



What do you value most?



Why does this matter?



T.E.A.M

Together Everybody Achieves More



Who are you to your team?

If you’re not adding, then you’re subtracting. 
It will be quite difficult to strongly play your 

position when you don’t know your role
and how you want to contribute.



What does that look like?
Being clear and concise will help you to 
remain aligned with your desired goals 

in action and behavior. 



Why is that important?
Identifying the importance of why you must 

show up for the team and for yourself. 



FRAMEWORK PRACTICE
Position yourself as the expert


